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have been perhaps more radical and far-reaching than in the previous half-century
combined.”* The reason for this accelerated change can largely be explained by the

influence of one newspaper: USA Today.

Homogenization of modern design

Indeed, if one paper could be said to epitomize modern design, it would likely be
USA Today. Barnhurst writes that the newspaper’s 1982 debut was a “bellwether” for
change in design philosophy.** Historian Roger Black goes even further in writing of
USA Today’s design, “[a] whole generation of newspapers struggled to either incorporate
that style or respond to it.”* What were the features that seemed so revolutionary in the
early 1980s? The generous amounts of color in USA Today were perhaps its most
immediately distinguishable characteristic. The creators of the newspaper invested in
color hoping to bring magazine advertisers, who took color for granted, to the
traditionally black and white newspaper industry.*® The tactic went beyond advertising
though. The paper’s content took full advantage of its emphasis on color, featuring heavy
use of graphics — both photos and infographics — and shorter stories to keep the columns
of black text to a minimum. Many newspaper editors initially reacted negatively to USA
Today’s innovations, calling the look (and content) superficial,'’ but in a few short years,
the paper’s success encouraged many previously conservative newspapers to change their

design, either in part or as a total redesign.*®
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